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Communications strategy 
addressing public health 
concerns raised by Staten 
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Communications Today 
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Will Visit Not Sure Will Not Visit 
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Liver Disease 
Colorectal 
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Rectum 
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Influencers 

Early Adopters 

Everyone Else 
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Web 
Tactics 
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Build a community advisory board 
Target “influencers”  
Post health information on web 
Test messaging with advisory 
board 
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Target “early adopters” 
Road-show highlighting health  
Develop crisis communications 
plan 
Integrate web efforts 
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Re-survey Staten Island residents 
Test against community 
segmentation 
Test customized messages 
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